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Addis Ababa, Caveat Emptor 
Ethiopia is a tough market to 

crack. Just ask Brian Cohn, 
whose company, Leviathan 

(No. 235), exports earth-moving 
equipment there. Cohn has 

found that Ethiopian customers 
won’t buy anything until they 

see it, meaning he has to risk 
thousands on shipping without 
a deal in hand. “After hundreds 

of years of colonialism in 
Africa,” Cohn says, “people 

aren’t exactly jumping to trust a 
white guy like me.”

People’s Republic of Cabernet
China’s growing middle class is developing a 
taste for French wine. So when the country 
slapped high tariffs on imported booze, 
WineCommune (No. 35) did brisk (but 
discreet) business buying wine in France  
then shipping it, via the U.S., to Singapore or 
Macau, where it was picked up and brought 
into China. Now that Beijing has eased tariffs, 
CEO Michael Stajer plans to market his  
wine-shipping services directly.

That’s the temperature 
at which ice cream 
company Mini Melts 
(No. 274) must 
refrigerate its products. 
To serve markets such 
as India and Pakistan, 
where refrigeration is 
sometimes scarce, 
Mini Melts ships 
special freezers from 
Taiwan to its retail 
partners. In Dubai, the 
biggest issue isn’t the 
temperature but rather, 
getting around. On 
CEO Tom Mosey’s first 
trip to the emirate, he 
couldn’t fathom why a 
driver didn’t have the 
address of the office 
where he was headed 
for a meeting. Later he 
found out why: In 
Dubai, there are no 
street addresses.No Rest for the World Weary

Software maker Oblicore (No. 150) has offices on  
four continents. The home office is in Cambridge, 

Massachusetts, the sales teams are in Sydney  
and Brussels, and the R&D team is in Tel Aviv. 

Because the sun never sets on his staff, CEO Michael 
Carabetta fields calls at all hours. “If you’re not  

careful, you could end up working 24 hours a day, 
seven days a week,” he says.

Home Is Where 
the Sales Are

5Linx (No. 336), a VoIP 
services provider, had 

always planned to sell to 
the immigrant market, 

but it anticipated growth 
among those from Latin 

America or the 
Caribbean. Then one of 

the company’s sales 
reps started using the 

product to call his family 
in Cameroon, and 

orders from there began 
pouring in. In 2006, 

5Linx derived  
$2.5 million in revenue 

from Africa.
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That’s  

how many 
accountants 

Sambazon 
(No. 186)  

employs in 
order to cope 

with Brazil’s 
labyrinthine 

tax laws.  
The company, 
which exports 

the Amazonian 
fruit açaí,  

must also 
contend with a 

rudimentary 
banking  

system. Until 
recently, the 
company’s 

Rio de Janeiro 
offices still 
paid most 

vendors’ bills 
in person. 

The Inc. 500 is truly global in scale. More than half the companies on 
the list do business overseas, from Baghdad to Bordeaux. And some 
40 companies have established at least one permanent office abroad. 
Here’s where these companies are finding opportunity. 
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-40ºC $186,500
That’s what Calnet 
(No. 128) pays in 
salary to some of 
the 200 translators 
it supplies to U.S. 
armed forces in 
Iraq, Afghanistan, 
and Guantánamo 
Bay. The hazard 
pay is justified: 
CEO Kaleem Shah 
says two workers 
have been killed  
in Iraq. 
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Key: The color code tracks how many 
Inc. 500 companies say they are doing 
business in a particular country.

This map is based on the Hobo-Dyer projection.
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