
Surprising Sectors

The Web

Word of mouth or viral marketing

E-mail marketing

Web search keyword purchase

 Print magazines

 Direct mail

 Web banner ads

 Print newspapers

                           Television

                            Billboards

                     82%

                      58%

                     51%

                    50%

                   46%

                 35%

              24%

           9%

     6%

If you calculate revenue growth for all companies 

with  in an industry, some Old Economy mainstays 

(Consumer Products, Manufacturing) outperform 

industries closer to the zeitgeist (Defense, Real Estate).

90,005Total Inc. 500
employees 
in 2005:

    The median head count as of 2005: 71

    98% of the Inc. 500 companies 
plan to add staff in the 
next 12 months. 

The median number of 
                  employees they expect  
                                            to hire is 20.

The hiring outlook

CEOs’ Compensation

CEOs’ Net Worth* 

$100,000 to $249,999
$250,000 to $499,999

Under $100,000

$500,000 to $749,999
$750,000 to $999,999

$1 million to $2.9 million
$3 million or more
Rather not answer

Under $1 million
$1 million to $4.9 million
$5 million to $9.9 million

$10 million to $24.9 million
$25 million to $49.9 million

$50 million or more
Rather not answer

2005

2005

34%

31%

4%

7%

5%

6%

1%

12%

30%

18%

9%

15%

3%

2%

23%

*Includes all assets such as investments, securities, 

value of insurance, residences, bank accounts, autos, 401(k), 

and all other valuables

Only 3% of this year’s Inc. 500 CEOs said they were worth 

$10 million or more in 2002. By 2005, 1 in 5 had reached that milestone.

Inc. 500 
companies:

 U.S. employers 
overall: 

Our annual survey of Inc. 500 CEOs provides an insider look 
at how they run their companies and what entrepreneurial 

trends  are building steam.  —Jim Melloan

Record Revenue

The Big Picture
The 2006 Inc. 500 is the most robust bunch 

of companies we’ve ever compiled, with 

aggregate revenue of $19.7 billion, up from 

$16.5 billion last year and $12.9 billion in 2000.

82% are also the founder

92% are male

43 is the average age

14% work with a spouse

60% started with a partner

48% had a business plan

22% have an M.B.A.

3% have a Ph.D.

52% are Republicans

21% are Independents

16% are Democrats

52% say employees are 
the secret to their success

2% say they are just lucky

The CEOs at a glance

Even today, less than half of Inc. 500 

companies are selling stuff online. 

But those that do benefi t greatly.

We asked Inc. 500 companies in 

which of the following ways they advertise 

or market their products or services. 

Offshoring’s Up

of this year’s Inc. 500 

companies were 

profi table in 2005.

Making a Profi t

$75,000 
The lowest amount reported: $1 

The highest amount: $47 million

A majority of these entrepreneurs are repeat starters, 

and a surprising number are juggling multiple businesses.

These 
companies 
derive an 
average of 
39% of 
sales from 
the Web

45% of companies 
sell products and 
services online

The Serial Era

57% of 2006 Inc. 500 CEOs have started at least one other 
company, up from 44% last year. And they’re notably prolifi c.

Percentage of CEOs who have started multiple companies:

1 company

2–3 
companies

4 or more 
companies

4% of Inc. 500 CEOs are running three or more 
companies in addition to their Inc. 500 company.

17% are currently running more than one company.

We compared our results with the 

fi ndings of two national surveys of employ-

ers and found that Inc. 500 companies are 

more likely to offer health care and incentive-

based compensation. (The notes indicate ques-

tions where wording did not match precisely.)

Employees

Health insurance 95% 60%

Bonus plan 88% 50%

Retirement plan/401(k) 88% 81%

Disability insurance 63% 88% long term

Life insurance 60% 93%

Tuition reimbursement 41% 64% grad level

Profi t sharing 40% 31%

Stock options 36% 29%

Sabbaticals 7% 17% unpaid

Marketing

Sources: Kaiser Family Foundation and 

the Society for Human Resource Management

$13,064, 561
That’s Summit Energy (No. 236). In all, 

42 companies, or 8%, topped $1 million in 

revenue per employee in 2005.

Highest revenue per employee 

Infographics by Samuel Velasco / 5W Infographic

Median amount of start-up capital

2002

28%

7%

40%

2%

1%

0

22%

2002

2%

0

2%

1%

37%

36%

11%

11%

85%

26%
of CEOs outsource 

work overseas, up 

from 17% last year.

Wealth Creation

Number of other companies

Survey based on 375 responses

44%

10%

Last year

46%

46%

30%

24%

This year

ENVIRONMENTAL SERVICES

CONSUMER PRODUCTS

CONSTRUCTION 

MANUFACTURING 

CONSULTING 

HEALTH

SOFTWARE 

RETAIL 

SECURITY 

IT SERVICES 

FINANCIAL SERVICES 

ENERGY 

HUMAN RESOURCES 

ADVERTISING & MARKETING 

BUSINESS SERVICES 

REAL ESTATE 

DEFENSE CONTRACTORS

FOOD & BEVERAGE

TRANSPORTATION 

MEDIA 

EDUCATION 

TELECOMMUNICATIONS 

INSURANCE 

COMPUTERS & ELECTRONICS

                 1,111%

                             1,071%

                     717%

                   704%

               668%

              660%

             650%

            640%

          620%

         616%

         615%

         615%

        591%

      589%

    568%

                   543%

                516%

               509%

              499%

            482%

      426%

    415%

  387%

380%

$12

$14

$16

$18

$20

‘95 ’96 ‘97 ’98 ‘99 ’00 ‘01 ’02 ‘03 ’04 ‘05 ’06 

$19,739,649,469
Total 2005 Revenue

billions, adjusted for infl ation
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